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HOW TO USE THIS GUIDE

Read Part One no matter who you are. It covers the
machinery every interview runs on: your stories,
your research, your questions, your close.

Then go straight to your section. Each one tells you
what the hiring manager is actually evaluating, the
questions that decide the interview, language you
can adapt, and the traps specific to your situation.

The ruled lines are for writing. Print this, or copy the
prompts into your notes. Preparation you can see
beats preparation you feel.

ONE PROMISE

Nothing in here is a script to memorize.
Interviewers can spot that a mile away.
Everything here is a structure to think in, so that
when the pressure arrives, you sound like
yourself on your best day.
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Foundations

Four things decide most sales interviews before the second round: your evidence, your
stories, your research, and your close. Get these right and every section that follows gets
easier.

Run it like a discovcry call

You already know how to do this. An interview is a sales conversation where the product happens to be
you. The interviewer has a problem (an open seat that is costing them pipeline every week it stays
empty), a budget (the comp band), and a decision process (the panel). Treat it the way you would treat a
qualified opportunity: understand their pain, present relevant proof, handle objections, and ask for the
next step.

That framing changes your posture. Candidates who wait to be examined come across as passive.
Candidates who engage, ask real questions, and guide the conversation come across as the thing the
interviewer is actually shopping for: someone who can run a room.

Every answer is evidence

Interviewers sit through the same claims all day. Hard worker. Coachable. Great closer. Team player. None
of it registers, because a claim without proof is just noise with confidence behind it.

So adopt one discipline for the entire process: never make a claim you cannot immediately back with a
specific moment, a specific number, or a specific name. "I'm resilient" is a claim. "In March | went
nineteen conversations without a single meeting booked, changed my opener twice, and finished the
month at 110% of quota" is evidence. The second version is the only one anyone remembers at the
debrief.

Interviewers forget claims. They remember evidence.
This rule is the spine of everything in this guide. Every framework, every example answer, every reflection

prompt exists to convert what you know about yourself into proof someone else can repeat in a hiring
meeting when you are not in the room.
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FOUNDATIONS

Build your stories before you need them

Most candidates have heard of STAR. Almost all of them use it badly, spending forty seconds
on situation and five on result. Use this tighter version instead.

o1 Oneline of setup. Just enough context to make the story legible. "Q4, new territory, quota up 30% from
the rep before me." If your setup takes longer than one breath, it is stealing time from the part that gets
you hired.

o2 Your move. What you did, in the first person singular. Not what the team did, not what the company did.
Interviewers are hiring you, and "we" hides you from view.

03 The number. Every sales story ends in a humber: attainment, meetings booked, deal size, cycle length,
rank on the team. If a story has no number, it is an anecdote, and anecdotes do not survive the debrief.

04 What it changed. One sentence on what you do differently since. This is the line that separates
experienced from senior. Anyone can have a result. Fewer people can show they extracted a repeatable
lesson from it.

PREPARE SIX, NOT SIXTEEN

You need roughly six stories, cold: a hard win, an instructive loss, a time you were coached and changed,
a time you created something from nothing, a conflict you handled, and a number you are proud of. Six
stories, each tellable in under ninety seconds, will cover better than 90% of behavioral questions you will
ever face. The skill is mapping the question you got to the story you have.

WRITE IT DOWN

My hard win (setup - my move - the number - what it changed)

My instructive loss

The time | was coached and actually changed
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FOUNDATIONS

Research that actually I'CgiStCI'S

Every candidate skims the website and the About page. That is table stakes, and it earns you
nothing. Real research has one goal: walk in with an observation the interviewer has not heard
from the other candidates.

THE NINETY-MINUTE METHOD

o1 Use the product. Sign up for the trial, watch the demo, read the docs. Thirty minutes inside the product
tells you more than three hours on the marketing site, and "when | was in your product | noticed..." is an
opener almost nobody else will have.

o> Read three customer stories. Not for the logos. For the pattern: who buys, what pain pushed them,
which metric the company brags about. That pattern is the sales motion, written in public.

03 Find the money. Public company: skim the latest earnings call for how leadership talks about the sales
org. Startup: read the funding announcements and what the CEO said the money is for. Headcount plans,
new segments, and new regions all tell you why this seat exists.

04 Get the rep's-eye view. Read reviews from current sellers, look at what other sales roles they are hiring,
find a rep on LinkedIn and note their path. You are researching whether people like you win there.

THEN COMPRESS IT

Reduce everything you found to one insight you can say in two sentences. Something true, specific, and
slightly non-obvious. "I noticed your last three case studies are all mid-market logistics companies, but the
job post talks about moving upmarket. Is this role part of that push?" That single question does more for your
candidacy than twenty minutes of reciting facts they already know about their own company.

My one insight about this company, in two sentences
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FOUNDATIONS

Your questions, and your close

"Do you have any questions for us?" is not a courtesy. It is the last scored section of the
exam, and most candidates hand back a blank page.

QUESTIONS THAT SHOW YOU THINK LIKE AN OPERATOR

B "What separates your top rep from the middle of the pack?" You learn what excellence means here, and
you signal that you intend to be in the first group.

B "Where do new hires typically stall in ramp?" Realism about ramp reads as experience. It also gets you an
honest answer about the hard parts of the job.

B "How is pipeline actually sourced here? What share is self-generated?" This is the question of someone
who has lived the difference between a fed territory and a hunted one.

B "Why is this seat open?" Growth, backfill, or turnover. You are allowed to know, and asking calmly shows
you evaluate opportunities instead of just chasing them.

B "What would make you say, a year from now, that hiring me was a great decision?" You are asking for
the success criteria. Sellers who ask for the success criteria tend to hit them.
CLOSE THE INTERVIEW LIKE YOU'D CLOSE A CALL

You would never end a discovery call with "well, hope to hear from you." Do not end an interview that way
either. Two moves, delivered without drama:

THE OBJECTION PULL

"Based on our conversation today, is there anything about my background that gives you pause about
moving me forward? I'd rather address it now than leave it open.”

THE NEXT STEP

"I'm genuinely interested in this role. What does the rest of the process look like, and what's the best way
for me to be useful between now and then?"

The first question surfaces objections while you can still handle them. The second confirms process and
timeline. Interviewers hiring salespeople notice who asks, because asking is the job.
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The SDR Interview

Your first seat in sales, or your next one. Here the interviewer is not evaluating polish. They are
evaluating whether you will still be making calls, at volume, with a good attitude, in month

seven.

What thcy arc actually screcning fOI’

SDR hiring managers have seen the movie before. A candidate interviews beautifully, starts hot, and quits
in month five when the rejection compounds and the novelty burns off. So beneath every question, they

are testing four things:

Resilience with a mechanism. Not whether rejection bothers you. What you actually do after it.
Everyone claims thick skin; almost nobody can describe their recovery routine.

Coachability with receipts. A specific time you received hard feedback, what you changed, and what
happened to your numbers after.

Genuine curiosity. Do you ask questions because you want the answer, or because you read that you
should? Interviewers can tell, usually within two of them.

A real reason for choosing sales. "I'm a people person" is a red flag dressed as an answer. The role is
mostly rejection, discipline, and craft. They want to hear that you know that and want it anyway.

FROM THE HIRING MANAGER'S CHAIR

"I'm not looking for the smoothest talker. I'm looking for the person who will make their 60th dial of
the day with the same energy as their first, and who will come to me on Friday asking what to fix.
Show me that person in your answers and the offer writes itself."
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THE SDR INTERVIEW

The questions that decide it

Q. Why sales?

Answer with behavior, not personality. Point to something you have already done that looks like the job: a
service role where you turned around angry customers, a season of fundraising calls, a sport where you lost
far more than you won and kept showing up. Then connect it to what sales offers that other paths do not: a
scoreboard, direct ownership of your income, and a craft that compounds.

LANGUAGE TO ADAPT

"I want a job with a scoreboard. | spent two years in retail turning around customers who walked in upset,
and the moments | liked most were the hardest conversations. Sales is the only role I've found where that
skill is the whole job and the results are all mine to own."

Q. Sell me this pen. (Or the mock cold call.)

The test is not your pitch. The test is whether you pitch at all before asking a question. Slow down, ask what
they use a pen for, ask what matters to them in one, and only then connect a feature to what they said. In a
mock cold call, the same rule holds, plus one more: when they throw the brush-off, they are watching your
composure, not your comeback. Stay warm, acknowledge it, ask one more question. Booking the meeting is a
bonus. Recovering gracefully is the pass.

Q. How do you handle rejection?

Give a mechanism, not a mood. Describe your actual routine: what you do after a brutal call, how you reset
between dials, what you review at the end of a bad day. Then attach a number that proves the mechanism
works.

LANGUAGE TO ADAPT

"I give a bad call ten seconds, not ten minutes. | keep a note of what triggered the hang-up, and every
Friday I review the week's notes for patterns. Last month that review is how | caught that my opener was
losing people at the same sentence, and fixing it nearly doubled my connect-to-meeting rate."
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THE SDR INTERVIEW

Handling the gap they'll probe

"YOU HAVE NO SALES EXPERIENCE."

Do not apologize for it, and do not oversell around it. Translate. Quota-like environments exist everywhere:
commission retail, door-to-door anything, fundraising, competitive athletics, restaurant upselling, even a job
search run with discipline. Name the environment, name the metric you were measured on, and name your
result against it. The interviewer does not need you to have carried a quota. They need proof you have
performed under a scoreboard before.

"YOU'VE MOVED AROUND A LOT."

Own it in one sentence, without a defensive tone, then redirect to what is different now. "Fair observation. My
first two roles taught me what | don't want, and this one is a deliberate choice, not a landing spot. Here's why
this company specifically." Then deliver your research insight from page 5. A short tenure history explained
calmly and once is a non-issue. The same history explained nervously and at length becomes the whole
interview.

They need proof you have performed under a scoreboard before.

REFLECTION PROMPTS

Three moments | kept going when stopping would have been easier

My real reason for choosing sales, in one sentence, without the word "people"

The scoreboard | have already performed under, and my number on it
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The AE Interview

Mid-market and commercial AE roles. The interviewer already assumes you can work hard.
Now they are deciding whether you can run a deal from open to signature without being
carried.

What thcy arc actually screcning fOI’

Deal acumen over activity. The fastest way to fail an AE interview is to answer like an SDR: dials
made, sequences sent, meetings booked. AE interviews are decided with deal stories, told in specifics.

Self-sourcing. Nearly every AE claims to self-source. The interviewer wants your actual motion: which
accounts, what trigger, what touch pattern, what share of your closed business started with you.

Forecast honesty. Can you tell the difference between commit and hope, and will you say the
uncomfortable number out loud in a pipeline review?

Attainment, told straight. They will look for the wobble when you talk numbers. Reps who state their
attainment plainly, including the bad quarters, read as safe to put in front of customers.

BEFORE YOU INTERVIEW, PICK YOUR THREE DEALS

Choose them in advance and know the numbers cold: a hard win (the deal that proves your craft), a
loss you understand (the deal that proves your honesty), and a walk-away (the deal that proves your
judgment). ACV, cycle length, competition, who the economic buyer was, who signed. Fumbling for
your own deal details reads exactly like fumbling for a customer's.
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THE AE INTERVIEW

The questions that decide it

Q. Walk me through your last few quarters.

State the numbers first, plainly, then the story. "Q1 I finished at 92%, Q2 at 118%, Q3 at 104%." Then one
sentence per quarter on why. The order matters: numbers first signals you are comfortable being measured.
Burying a miss inside a narrative signals the opposite, and every interviewer has heard the burying version a
hundred times.

Q. Tell me about a deal you lost.

This question is a mirror. Blame the product, the pricing, or the territory, and the interviewer sees the rep you
will be in their pipeline reviews. Instead, pick a loss where you can hame your own error: single-threaded too
long, skipped a stakeholder, mistook politeness for intent. Then show the change.

LANGUAGE TO ADAPT

"I lost a $70K deal | should have won. My champion loved us, and [ let that comfort keep me from meeting
her CFO until the final week. The CFO had one objection | could have killed in month one. Since then, no
deal of mine passes stage two without a second thread into finance, and my win rate on deals over $50K is
up meaningfully since."

Q. How do you source your own pipeline?

Answer with a motion, not a virtue. Name your trigger events, your account selection logic, your touch
pattern, and your conversion math. "About 40% of my closed business last year was self-sourced. My motion
is built around hiring triggers: when a target account posts ops roles, | have a reason to call, and my meeting
rate on trigger-based outreach runs about three times my cold rate." Specifics like these end the question.
Generalities invite three more.
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THE AE INTERVIEW

The mock diSCOVCI'y call, and yOllI' gaps

THE MOCK DISCOVERY CALL

Most AE processes include one. The evaluation is simpler than candidates think: do you run a structured
conversation, or do you pitch? Open with agenda and purpose. Ask questions that go two levels deep instead
of six questions one level wide. When they hand you pain, quantify it ("what does that cost you in a
quarter?"). End with a clear summary and a proposed next step with a date. You will not know their product
well, and that is fine. Process is what is being graded, because process is what transfers.

"YOU MISSED QUOTA LAST YEAR."

One line of context, ownership of your share, then the adjustment and its result. "My segment got
restructured in Q2 and | lost my two largest opportunities to the enterprise team. That's context, not excuse: |
also spent too long rebuilding top-of-funnel instead of asking for help sooner. | changed my coverage model
in Q3, and Q4 was my best quarter at the company." Context, ownership, adjustment, proof. In that order, a
miss becomes evidence of maturity.

Answer with a motion, not a virtue.

REFLECTION PROMPTS

My hard win: ACV, cycle, competition, buyer, and the move that won it

My honest loss: my error, and what changed after

My attainment story, quarter by quarter, in four lines or fewer
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SDR to AE

The promotion interview. Different from every other interview in this guide, because the panel
usually already knows you. Your reputation walked in before you did.

The shift they need to see

The distance between SDR and AE is not skill with a phone. It is what you consider finished. An SDR's
work is done when the meeting books. An AE's work is not done until revenue lands, which can be six
months and eleven obstacles later. Hiring managers promoting SDRs carry one specific fear: that you can
open brilliantly and cannot own the long, ambiguous middle. Every answer you give should quietly
dismantle that fear.

What actually gets SDRs promoted

® Evidence you already act like an AE. Deals you followed past the handoff. Discovery notes AEs
praised. Opportunities where your prep visibly shaped the close. Mock cycles you ran with your
manager.

B Sponsorship from the AEs themselves. In internal promotions, the panel asks the AE team about you
before the interview is even scheduled. If reps would fight to have you on their pod, the interview is
half over. If none would, no answer in the room fixes it.

B Business fluency. Can you talk about why customers buy, not just how you got them to take a
meeting? SDRs who read their AEs' closed-won notes stand out immediately.

B A pull, not a push. The reason you want the seat must be desire for ownership, never escape from
prospecting. The moment your motivation sounds like "I'm tired of cold calling," the interview is over,
whatever happens in the remaining thirty minutes. AEs prospect too, and the panel knows it.

FROM THE HIRING MANAGER'S CHAIR

"When an SDR tells me they're ready, | think of three questions: Do my AEs already treat this person
like a peer? Have they shown me curiosity about what happens after the meeting they booked? And
are they running toward closing, or away from prospecting? Two out of three isn't enough."
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SDR TO AE

The questions that decide it

Q. Why should we give you this seat over an experienced AE?

Do not argue you are equal to an experienced AE today. Argue you are a better investment. You know the
product, the ICP, and the objections from a thousand live conversations. You ramp in weeks where an external
hire ramps in months. You are already trained in this team's motion, and your prospecting engine, the hardest
thing to teach an AE, comes pre-installed.

LANGUAGE TO ADAPT

"An external AE brings closing experience | can't claim yet. But they'll spend six months learning what |
already know: this product, this buyer, and the twelve objections that kill our deals. I've heard every one of
them a hundred times. Give me the seat and my ramp is measured in weeks, and prospecting, the thing
most AEs avoid, is the thing I'm best at."”

Q. What's the biggest difference between the SDR job and the AE job?

The interviewer is checking whether you understand what you are asking for. The strong answer centers on
ownership of outcomes: an AE is accountable for revenue through a long cycle full of stalls, silence, and
stakeholders who disappear. Mention the unglamorous parts, forecasting and CRM discipline and legal review,
without being prompted. Knowing about the boring parts is how you prove you have actually looked at the job
instead of just wanting its title.

Q. You've never closed anything. Why do you believe you can?

Point to the closest proxies you have: renewals or expansions you influenced, the mock cycle you ran, deals
where your discovery set up the win, and any moment an AE let you drive part of a live call. Then name the
gap honestly and describe how you will close it fast: ride-alongs, call review, a named mentor on the team.
Confidence plus a learning plan beats confidence alone in every internal panel ever assembled.
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SDR TO AE

Build your case file

Start assembling evidence months before the interview exists. A promotion case is built in the

work, then merely presented in the room.

SIX MOVES THAT BUILD THE CASE

01

02

03

04

05

06

Follow your meetings. Track every opportunity you source through to its outcome. Knowing your
sourced-to-closed numbers makes you the only SDR in the building who talks in revenue.

Sit in on late-stage calls. Ask AEs if you can observe negotiations and closing calls. You learn the middle
of the deal, and the AEs learn your name for the right reasons.

Ask for a mock cycle. Have your manager run you through a full simulated deal, discovery to signature. It
is the single strongest artifact an internal candidate can reference.

Read closed-won and closed-lost notes. Thirty minutes a week in the CRM teaches you why customers
actually buy, which is the fluency the panel is listening for.

Tell your manager early. A promotion should never be a surprise request. Say it plainly two quarters out
and ask what evidence they would need to say yes. Then go produce that evidence.

Keep crushing the current job. The fastest way to lose the promotion is to start performing like you
already have it. Your SDR numbers during the process are exhibit A.

REFLECTION PROMPTS

Deals | sourced that closed, and what | contributed beyond the meeting

The AEs who would vouch for me today, and why

My reason for wanting the AE seat, written as a pull, not a push
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AE to Enterprise

Fewer deals, bigger numbers, longer cycles, more politics. The enterprise interview is where
"great seller" stops being sufficient and "strategic operator" becomes the bar.

What separates entcrprisc candidates

Mid-market rewards velocity: many deals, tight cycles, momentum as a strategy. Enterprise rewards
orchestration. A rep who closes forty deals a year and a rep who closes six are doing jobs that share a
title and almost nothing else. The interviewer's core question is whether you can stay effective when the

feedback loop stretches from weeks to quarters.

Multithreading as a habit, not a save. Enterprise deals die single-threaded. They want to hear how
many relationships you build by default, across which functions, and how early.

Executive access. Not whether you have met executives. Whether you have a repeatable mechanism
for earning time with them, and whether you can hold the room once you are in it.

The business case reflex. Enterprise purchases are internally sold by your champion using your
numbers. Candidates who talk in the customer's metrics, payback period and risk and cost of inaction,
sound like the peer of a VP. Candidates who talk in features sound like a vendor.

Patience with a pulse. Nine-month cycles punish both the rep who pushes and the rep who waits.
They are listening for what you do in the quiet middle of a long deal.

Account planning. Territory of a thousand accounts is a math problem. Territory of ten named
accounts is a chess problem. They want evidence you can think several moves ahead in a single
account.

Complexity is your resume now.
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AE TO ENTERPRISE

The questions that decide it

Q. Walk me through your most complex deal.

The interviewer is counting threads while you talk: stakeholders, functions, levels, and how deliberately you
worked each one. Structure your answer as a map, not a montage. Name the economic buyer, your champion
and how you built them, the blocker and how you neutralized them, and the moment the deal nearly died.
Complexity told cleanly is the whole exam. A rep who can narrate a nine-stakeholder deal without losing the
interviewer can be trusted not to lose the deal either.

Q. How do you get to power?

"l ask my champion for an intro" is a mid-market answer. The enterprise answer is a mechanism: you arm your
champion with a business case they can defend upward, you create executive-to-executive touchpoints with
your own leadership, and you make the meeting worth the executive's time by bringing insight about their
business rather than an agenda about yours.

LANGUAGE TO ADAPT

"I don't ask champions for access, | make access easy to grant. By the time | want the CFO in the room, my
champion is holding a one-page business case in their own numbers, and the ask is framed as a fifteen-
minute risk review, not a sales meeting. | also bring my own VP, because executives take meetings with
peers that they'd delegate with reps."

Q. Tell me about a deal that took nine months or more.

What they are really asking: what did you do in month five, when nothing was moving? Strong answers
describe manufactured momentum: a mutual action plan with dates the customer agreed to, value delivered
between meetings, new threads opened while the main one idled, and honest forecasting to your own
leadership throughout. The rep who goes quiet when the deal goes quiet does not get the enterprise seat.
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AE TO ENTERPRISE

The ACV objection, and your case

"YOUR DEALS ARE TOO SMALL FOR THIS SEGMENT."

You cannot inflate your ACV, so change the axis. Enterprise readiness is measured in complexity handled, and
complexity shows up at every deal size. A $150K deal with nine stakeholders, a security review, procurement
negotiation, and a legal cycle is far better evidence than a $400K renewal that one person signed. Reframe
your history deliberately: lead with stakeholder counts, buying committee dynamics, and cycle structure. Then
show you are already operating up: the executive relationships you hold now, the account plans you write
now, the multithreading you do now, at your current deal size, by choice.

LANGUAGE TO ADAPT

"My average deal is $120K, and | won't pretend it's $500K. But my last three wins each had seven or more
stakeholders, two went through full security and procurement cycles, and | ran every one off a written
account plan. The mechanics of my deals are enterprise mechanics. The invoice is the only mid-market
thing about them."

DEMONSTRATE STRATEGIC THINKING BEFORE YOU'RE ASKED

Bring a point of view on the territory. If the role covers named accounts, pick two, research them like targets,
and be ready to sketch a first-quarter plan: who you would map, what trigger gives you a way in, what the
likely business case is. No interviewer expects the plan to be right. They are checking that you think in
accounts and quarters rather than leads and weeks, because that is the entire difference between the seat
you have and the seat you want.

REFLECTION PROMPTS

My most complex deal: every stakeholder, their role, and how | worked each

My biggest win as a business case, written in the customer's numbers

What | did in the quiet middle of my longest deal
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THE DAY ITSELF

One page before you walk in

THE PREP SHEET

Company, and why this one, in one line

My one insight nobody else will bring

The three stories I'm carrying today

The gap they'll probe, and my one-line answer

The questions I'll ask them

THE LAST WORD

The Noble Seller

THE CHECKLIST
NIGHT BEFORE

[] Interviewer researched: role, tenure, path,
anything you genuinely have in common

[J Numbers rehearsed out loud, once, standing up
[] Logistics dead certain: link tested or route timed
IN THE ROOM
[] First-person singular. "I," not "we"

Numbers stated plainly, misses included

O

[J Two levels deep on their questions before
pivoting to yours

[

The objection pull and the next-step ask, both
delivered

SAME DAY, AFTER

[] Follow-up sent within hours, carrying substance:
a thought on something discussed, a resource
promised, an answer sharpened

[ Notes written: what landed, what stumbled, what
to fix before round two

Preparation is the closest thing this profession has to a cheat code, and almost nobody uses it fully. Walk
in with your evidence organized, your questions sharp, and your close ready, and you will be better
prepared than nearly everyone else they meet this month. That is the entire edge. Go take the seat.
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Sell the way you'd want to be sold to.

Interview the same way.

The Noble Seller

One question every interviewer asks, one way or another: how do you sell?
The Noble Quotient answers it, free, at thenobleseller.com/quotient.

© 2026 The Noble Seller. Share this guide with someone who has an interview coming up.




	What's inside,and how to use it.
	HOW TO USE THIS GUIDE

	Foundations
	Run it like a discovery call
	Every answer is evidence
	Build your stories before you need them
	Research that actually registers
	THE NINETY-MINUTE METHOD
	THEN COMPRESS IT

	Your questions, and your close
	QUESTIONS THAT SHOW YOU THINK LIKE AN OPERATOR
	CLOSE THE INTERVIEW LIKE YOU'D CLOSE A CALL


	The SDR Interview
	What they are actually screening for
	The questions that decide it
	Handling the gap they'll probe
	"YOU HAVE NO SALES EXPERIENCE."
	"YOU'VE MOVED AROUND A LOT."


	The AE Interview
	What they are actually screening for
	The questions that decide it
	The mock discovery call, and your gaps
	THE MOCK DISCOVERY CALL
	"YOU MISSED QUOTA LAST YEAR."


	SDR to AE
	The shift they need to see
	What actually gets SDRs promoted
	The questions that decide it
	Build your case file
	SIX MOVES THAT BUILD THE CASE


	AE to Enterprise
	What separates enterprise candidates
	The questions that decide it
	The ACV objection, and your case
	"YOUR DEALS ARE TOO SMALL FOR THIS SEGMENT."
	DEMONSTRATE STRATEGIC THINKING BEFORE YOU'RE ASKED

	One page before you walk in
	THE PREP SHEET
	THE CHECKLIST



